
14
th

 INTERNATIONAL SYMPOSIUM ON THE BIOSAFETY OF GENETICALLY MODIFIED ORGANISMS  
 

 

 219  

 

 

PO II -34 

Communication and public perception of GM crops: The experiences of South-South LA 

projects shaping a communication strategy 

Deise Maria Fontana Capalbo - Brazilian Agriculture Research Corporation (EMBRAPA) – Environment  

Co-authors: Margaret G Karembu, Faith N Nguthi 

Communicating agricultural biotechnology and biosafety issues encompasses a spectrum of issues from the factual 

dissemination of scientific research to societal values and beliefs. This affirms the need for deliberate strategies for 

biotechnology and biosafety communication to ensure consistency in messaging for the varied stakeholders. 

Despite remarkable progress in commercialization of GM crops in an increasing number of countries, their 

adoption in Africa and some Latin-American (LAC) countries remains extremely low. In Brazil, illegal introduction of 

GM soybeans in 2000 was an experience that has shown the importance of a solid and workable legal framework 

as well as a robust communication strategy. Nowadays Brazil is the second largest grower of GM crops in the 

world. A study developed between 2010-2012 in south-south (S-S) LAC partnership on environmental risk 

assessment (ERA), public perception and communication (1), demonstrated the importance of developing a 

communication strategic plan that would promote public awareness and stimulate a well-informed public debate 

on biosafety (2). Based on these achievements a similar S-S project was developed between Brazil, Kenya and 

Uganda (2014-2016) to share Brazil’s experiences in using the communication strategic plan and science-based 

information to safely advance with GM crops. This was expected to enable the two African countries to make 

decisions on GM crops in accordance with their own values and needs without repeating Brazil’s mistakes (3). 

Much advancement was achieved with this initiative. One of the key lessons learned is the fact that interest groups 

are similar in all the countries but the power structure differs among the groups. It is therefore important to define 

a clear communication strategy to ensure delivery of messages that inform the decision-making process on GM 

crops. 

  




