
The model is published in our website, HawaiianAgriculturaIProducts.com, allowing 
agribusiness owners to access to the model as well recognize the other benefits of using the 
website in marketing and obtaining other inforrnation. The model and the website could be 
duplicated by other universities as a model to serve their cornrnunity. 
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Previous research has extensively studied environrnental implications of conventional and 
globalized food supply chain. Local food supply chains are supposed to reduce the 
environrnental impacts of "food miles", the distance that foodstuff travels between the 
production location and the consumption marketplace. 
However, if researchers, environrnental decision-makers and activists are convinced of the 
importance of 'food miles', there is a lack of understanding about whether and how end 
consumers perceive food miles. This paper therefore fills this gap by investigating the 
perceptions offood miles by French consumers. 
The first section explores the different types of distances between food and consumers. 
The second section presents the results of a qualitative study conducted in France. Two 
sessions of focus groups were held to better understand consurners' perceptions of food miles. 
Results show that most consumers are not aware of food miles. 
Focus groups were followed by individual interviews with the particular group of local 
organic food consumers, supposed to be more environrnentally concemed than others. Again, 
results show that most consumers buy and consume local food for other reasons than reducing 
food miles. 
The third section deals with the reasons why consumers do not seem concemed by food miles, 
and discusses the concepts of"bliss ignorance", perceived efficiency, and social dilernrnas. 
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Despite numerous studies reporting on sustainable consumption or organic consumer profiles, 
there is a gap in thorough understanding of organic consumers in different places, since most 
of studies on1y investigate organic consumption in most developed countries. The goal of this 
paper is thus to compare French and Brazilian organic consumers, so as to know if people 
think and behave different1y or sirnilarly in different places. 
Individual interviews were conducted in each country, with consumers in organic producers 
market in Brazil, and consumers who buy organic products from farmers markets ar local 
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organic food network in France. Products were selected to cover examples of different choice 
situations such as imported organic products that compete with comparable products of local 
origin, or organic local products in supermarkets that compete with similar products from 
other distribution outlets. 
Results show common consumer concems such as quality or personal and farnily health, and 
common preference for local and organic products but for different reasons. However, results 
also shed light on different pattems related to environrnental concerns or commitrnent to 
supporting small or local farmers. 
The impacts of the findings of this study relate to a diversity of topics such as social 
mobilization for sustainable agriculture, local organic food networks and environrnental 
concerns. 
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Sustairtable development is a quite recent notion in enterprises, older in the political field. In 
management, it is generally associated with Corporate Social Responsibility (CSR) and with 
stakeholders. CRS illustrates the relation between Firms and society, and has been developed 
for a long time, the 20's in the firm's speeches, the 70's in the research in management field. 
According to Aggeri and alo (2005), sustainable development has been introduced in the flrms 
by Britain consultants after the publication of the Brutland's reporto One of them John 
Elkington, has developed the notion of Triple Bottom Line, that is the three pillars (economic, 
social and environrnental) and the 3P ( People, Planet, Profit) constituting the framework of 
sustairtable development in the firms. But the frrst enterprises concemed were big ones. For 
SME, the context is different. Most of the academic publications concerns the big firms. For 
the smaller ones, the stakeholder' s pressure is not the same, and others meartS have to be 
found. In France, the "Comité interministériel pour le développement durable" has recently 
elaborated a National Sustairtable Developement Strategy (CIDD, 2003). A part ofthe action 
proposal is for the enterprises, and especially the 5MB. Locally, different local organisations 
try to make the enterprises aware of the problem of the sustairtable development. 
Sustairtability of the agro-food system is a subject of primary importance for international 
organisations such as UNEP or FAO. Many suggestions have been proposed to improve the 
sustainability of food system, in a sustainable development perspective. Some of these 
suggestionsconcem firms. In France, in the agri-food sector, sustainable development is a 
question of interest, through the impact of the environrnent policy, or some aspects of the 
social policy. But for the professional association, ANIA, the environrnental policy seems to 
be also a constraint: "To reconcile environrnental politics and food industry interests, the task 
is not always easy" 
International, European and national environrnental regulation is recognised as the most 
effective mechanism enabling firms to intemalise the effect of their production activities on 
the natural environrnent. Compliance with these environrnental regulations requires firms to 
implement new processes that lead to introduce irmovation in their activity processes. 


